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This study aims to examine the relationship between sustainable competitiveness and community empowerment within the context of small and medium enterprises (SMEs) through a systematic literature review. The main focus of this review is to explore how community empowerment can serve as a supporting factor in enhancing the sustainable competitiveness of SMEs. Literature was collected from the Scopus database covering the period 2021–2025 and analyzed using the VOSviewer bibliometric tool. The findings indicate that the topics of sustainable competitiveness and community empowerment are still rarely discussed in an integrated manner, although both are significantly related. The study identifies six key dimensions contributing to sustainable competitiveness in SMEs: Economic, Social, Environmental, Technological, Organizational, and Human Resources. Community empowerment, particularly within the social dimension, plays a crucial role in supporting business sustainability, strengthening collaborative networks, and improving local community welfare. These findings provide a foundation for developing more inclusive business strategies and policies based on local potential, in order to build a more adaptive, innovative, and competitive business ecosystem amid global challenges
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INTRODUCTION
In the context of Sustainable Competitiveness (SC) in small and medium enterprises (SMEs), the emphasis is on the ability of SMEs to be able to maintain their competitive advantage for a long time and SMEs are required to always be ready to face technological changes and dynamic market competition [1]. The form of sustainable competitiveness is closely related to the issue of the relationship with the environmental sustainability of SMEs and the existence of innovation in business. Environmental sustainability here is intended as a form of effort by SMEs to minimize negative impacts on the environment by carrying out SME practices that lead to environmentally friendly product results and produce minimal waste [2]. In achieving sustainable competitiveness, SMEs require an integrated implementation of Environmental, Social, and Governance (ESG) so that this integration can reduce environmental impacts and increase operational efficiency, SMEs' reputation, and competitiveness in the global market [3][4].
Sustainable competitiveness not only influences the increase in economic profits of SMEs but also serves as a foundation for strengthening resilience in running a business that will face market changes and environmental policies [5]. Dalam konteks ini, Jhon et al [3] researching the impact of implementing SC, namely reducing operational costs by up to 20% and increasing energy by 30%, increasing brand loyalty and increasing customer satisfaction, and increasing employee loyalty and productivity, in addition, SMEs tend to be more resistant to economic crises and market volatility.
Conceptual development related to ESG, especially in the Social (S) pillar, is very important to pay more attention to. So far, many have focused on and emphasized the economic pillar, but the social pillar has not been discussed empirically. The implementation of ESG must be able to have a real social impact, namely: by adopting a relational approach where that aims to improve the welfare of workers, communities, and SMEs in a more sustainable ecosystem [6]. This rational approach is built in the context of empowerment, the success of community empowerment depends on strong relationships between SMEs, workers and local communities and the empowerment process also requires local potential, empowerment capital, social communities and the capabilities of the actors involved [6][7].
Community empowerment is often discussed and used in the context of tourism sector development where the role of local partners or communities is needed to build cooperation and social networks play an important role in the resilience of an organization [8]. There is not much discussion of empowerment carried out in the food processing industry sector, but the author found one journal that discussed a sustainable empowerment model in the context of SME development where empowerment here emphasizes the use of resources, access to funding, community involvement where the discussion focuses on the economic, social and environmental dimensions of SMEs [7]. The organizational dimension needs to be taken into consideration in the concept of community empowerment in SMEs, this is by the research results of Ikhfi et al [9] which highlights the role of the community involved in all stages starting from the planning stage, implementation and monitoring of activities so that they are not only involved but also have a role in the organization that is formed or established. Considering that community empowerment within an organization is one of the things that can increase the sustainable competitiveness of SMEs, where developing an organization or SME is not only focused on internal development, but the organization can also contribute significantly to the external environment which can also have a broad impact on the welfare of the community and surrounding society that can be sustainable.
For this reason, this research begins with a systematic review process, where this process is a very important part of creating a view using a systematic approach process in selecting, evaluating, and synthesizing research so that researchers can obtain a conclusion [10]. This research study provides stages by determining research objectives, describing research procedures, and presenting the results using bibiliometric visualization and systematic review analysis that focuses on sustainable competitiveness, community empowerment and key success factors for sustainable SMEs competitiveness.
With the purpose of the study, several research questions (RQ) of this study, namely:
RQ1: Current research developments on the topic of sustainable competitiveness through community empowerment in SMEs?
RQ2: What are the key factors of SMEs' success in creating sustainable competitiveness in SMEs?

METHOD
The method used in this study uses a systematic literature review, the search was conducted in an electronic database. The systematic review begins with planning using literature references from 5 years ago from now, determining research questions, determining keywords, searching for articles in electronic databases, analyzing data visualization with VOS viewer, and compiling the results of the review.

Search for Information Sources
The electronic database used in the article search is the Scopus Database. With the following search criteria:
1. The articles used have a period of 5 years, namely 2021-2025
2. Using a search using two keywords in the Scopus database, namely sustainable competitiveness of SMEs and community empowerment
3. The articles used are only those related to sustainable competitiveness and community empowerment in SMEs
4. The articles used are research articles
5. The article contains information related to key success factors in implementing sustainable competitiveness in SMEs

The search begins by determining the main keywords, namely sustainable competitiveness of SMEs and community empowerment. The search uses a database in Scopus with the search string Title-Abstract-Keyword.
For the keyword sustainable competitiveness of SMEs with a period span of 2021-2025 which was accessed on March 2, 2025, 266 documents of sustainable competitiveness of SMEs were obtained Figure 1.
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Figure 1. Articles with the Keyword sustainable competitiveness SMEs
In Figure 1, it can be seen that the keyword sustainable competitiveness SMEs in the 2021-2025 period is: 42 articles in 2021, 40 articles in 2022, 73 articles in 2023, 95 articles in 2024 and 16 articles in 2025. Note that for 2025 there may be an increase because the data access for this research was carried out on March 5, 2025. From this graph, it can be seen that the discussion of the keyword sustainable competitiveness tends to increase.
For the keyword Community Empowerment in SMEs with a period spanning 2021-2025, 20 articles were obtained, the number of which can be seen each year in Figure 2.
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Figure 2. Articles with the Keywords Community Empowerment in SMEs
In Figure 2, it can be seen that the second keyword, namely Community Empowerment of SMEs in the 2021-2025 period, is: 6 articles in 2021, 1 article in 2022, 3 articles in 2023, 7 articles in 2024 and 3 articles in 2025. With a note that for 2025 there may be an increase because the data access for this research was carried out on March 5, 2025. From the graph above, it can also be seen that the theme with the keyword community empowerment in SMEs tends to have opportunities to be explored further.
Methods
The collection of study articles carried out article mapping using the bibliometric visualization of Vos Viewer from articles that had undergone a filtering process according to the stages of the Prisma process. Figure 3. Vos viewer is a graphical representation of a bibliometric map that provides an overview of the structure of the scientific field in the form of groups that are located close to each other and have close relationships between clusters [11]
Determination of study selection was carried out using the PRISMA (Preferred Reporting Items for Systematic Reviews and Meta-Analyses) procedure. This approach helps in the systematic review stages through the process of identification, screening, eligibility, and evaluation of inclusion in the article [12][3].
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Figure 3. Article Screening Process

The article screening used in the review process follows the rules of the PRISMA stages. Figure 3 shows that there are 3 stages of the screening flow, namely the identification stage, the article screening stage, and the articles included in the review.
An important part of the identification stage is determining keywords by creating the right combination of keywords in searching for literature in the database [13]. The search was conducted on the Scopus database conducted in March 2025 by considering the terms: “Sustainable Competitiveness SMEs", “Community Empowermen in SMEs”. This combination was entered into the Title-Abs-Key search on Scopus. Resulting in 286 articles.
The initial screening stage of 286 articles was carried out through the inclusion and exclusion process using exclusion criteria in terms of article type, English language, and accessible documents, resulting in 145 articles.
The next screening stage is related to the discussion area of ​​research articles in the industrial and business fields of SMEs and discusses the success factors of sustainable competitiveness and SMEs that involve the community in their organizations, from these considerations the final results were 45 articles and these articles will be included and are eligible to be included in the systematic review.

RESULTS AND DISCUSSION
Subject Area
Search on the Scopus database using the TITLE-ABS-KEY search. For key 1 using the search sustainable AND competitiveness AND SMEs there are 22 Subject Areas of discussion related to the sustainability of competitiveness in SMEs in the 2021-2025 period. However, researchers only categorize the subject areas into the top 10. (Figure 4)
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Figure 4. Subject Area Sustainable Competitiveness
Source: Scopus Database

In Figure 4 above are 10 areas of discussion related to sustainable competitiveness. The largest discussion related to sustainable competitiveness is in the subjects are Business, Management and accounting, which is 23%. Key 2 uses the Community AND Empowerment AND SMEs search search during the 2021-2025 period, there are 13 subject areas (Figure 5).
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Figure 5. Subject Area Community Empowerment
Source: Scopus Database

SMEs related to the discussion in social science, which is 24%. Based on the search for the subject area of ​​the keywords above, the search in the context of the role of community empowerment in sustainable competitiveness in SMEs is still widely undiscussed in the references found. The role of this community has a significant influence on the sustainability of SMEs and the community around SMES. If SMEs implement community empowerment in a more structured, collaborative and local potential-based manner in the empowerment process, SMEs will be able to improve welfare and create SMEs that can be competitive [14][7].

Topics and Keywords
Determining keywords at the initial stage is an important part of describing the level of Co-occurrence in the study. This analysis is intended to determine the main research topic regarding sustainable competitiveness in SMEs. Therefore, this analysis uses the help of VosViewer software. The minimum number of keyword occurrences is set at three occurrences. Figure 4 shows the Co-Occurance map, the map it produces and identifies four clusters (Table1) with common topics and keywords that often appear in each cluster as follows: cluster 1 "Competitiveness" and "Community Empowerment", in Cluster 2 "SMEs", Cluster 3 "Innovation" and "Sustainable Development" for Cluster 4 "Rural Community", "Tourism" and "Empowerment". 
Based on the results of the Co-Occurance analysis for keywords focused on the topic of this article, namely the discussion of sustainable competitiveness through community empowerment in SMEs, keywords that are related to the same cluster are the keywords sustainable competitiveness and SMEs. Meanwhile, community empowerment has not been connected in the same cluster. This indicates that topics related to community empowerment in SMEs still need to be explored a lot.
Table 1. Co-Occurrence Analysis Results
	Cluster
	Keyword
	Occurre-nces
	Total Link Strenght

	1
 (RED)
	Competitiveness
	14
	14

	
	Community Empowerment
	14
	11

	
	Sustainability
	9
	14

	
	Management
	4
	4

	2
(GREEN)
	SMES
	16
	61

	
	Competitive advantage
	8
	49

	
	Sustainable Competitiveness
	4
	4

	
	Organisational growth transition
	3
	48


	3
(BLUE)
	Innovation
	5
	4

	
	Sustainable Development
	5
	2

	
	ESG
	4
	10

	4
 (YELLOW)
	Rural Community
	4
	8

	
	Tourism
	4
	6

	
	Empowerment
	4
	6


Source: Vos Viewer Results

Visualization of the network results for Co-Occurrence can be seen in Figure 6, which illustrates the relationship between each keyword in the article search results.
Next is to see the results of the density between keywords. Color density is a file that shows the density of each text from the keyword. In the visualization, the denser an item is, the brighter the color will be seen, but if the density of an item decreases, it will look increasingly faded [15]. Figure 7
From the visual density results of Figure 7, keywords such as "SMEs", "competitiveness", "community empowerment", and "sustainability" appear to have a high density (yellow zone). This means that this topic is the most discussed and is the main focus of the study. As for topics that can be closely related, keywords such as "innovation", "sustainable competitiveness", and "sustainable development" are closely related to the main topic and often appear together, but are not as dense as the main keywords. Specific or Targeted Topics: Keywords such as "rural community empowerment" appear in areas with lower density, indicating that they are more specific or have not been widely discussed in the literature.
















[image: ]

Figure 6. Keyword Cluster
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Figure 7. Visual Density


Success Factors for Sustainable Competitiveness
Key success factors are factors that influence the achievement of achieving success such as in business, career, profession and so on. From the results of the literature review, the key success factors found in achieving sustainable competitiveness can be seen in table 2. Key success factors in helping SMEs adapt to changing consumer needs and expectations will result in increased competitive value and competitiveness for SMEs [16].


Table 2. Key Success Factors
	Sector
	Journal Publication
	Method
	Key Success Factors 
for Sustainable competitiveness of SMEs
	Reference

	Agriculture
	Sustainability
	system-based approach, comparative analysis approach
	Utilization of information and data developments, Use of digital platforms, Involvement of various stakeholders and institutions.
	[17]

	Accommodation
	International Journal of Business Ecosystem & Strategy
	Qualitative with interviews, thematic analysis, TOE and RBV
	Technology Sustainability, Executive Support, Resources and Organizational Capacity, Regulations that support sustainability Support from local communities for sustainable practices.
	[18]

	Accommodation
	Sustainability
	Partial Least Squares Structural Equation Modeling (PLS-SEM), 
	Flexibility, technological innovation, new knowledge and developing resources, Strong network with business associations or partners
	[19]

	Non-Specific
	Sustainability
	Simple linear regression, one-way ANOVA, and T-test
	Proper human resource management, continuous innovation, and increased investment in ICT
	[1]

	Service
	International Review of Management and Marketing
	Quantitative and qualitative methods, including analysis of variance (ANOVA) and thematic analysis for interviews
	Managerial Capacity, Funding and Financial Resources, Technology Infrastructure, Accessibility and Infrastructure, Partnerships and Collaboration
	[20]

	Food Processing
	Food Research
	matrix IFE (Internal Factor Evaluation) and  EFE (External Factor Evaluation).
	Product quality, innovation, and competitive prices, development of tourism areas, government support and technology, Support from business partners, training programs, and access to funding
	[21]

	Agriculture
	Journal of Environmental Management and Tourism
	Regression analysis, Forecasting
	Financial Stability, Supportive Infrastructure, Conducive Policy Environment, Adaptation to Changes in the External Environment, Collaboration with Financial Institutions, Human Resources Competency Improvement, Operational Digitalization.
	[22]

	Non-Specific
	Sustainability
	Structural Equation Modeling (SEM), Principal Component Analysis (PCA).
	Collaboration, Availability of competent and trained human resources, Leadership that supports sustainability and innovation, Knowledge Infrastructure, Organizational Culture, Use of Technology.
	[23]

	Food Processing
	 International Journal of Emerging Markets
	Smart PLS-SEM
	Relationships with Customers and Stakeholders, Leadership Involvement, Balance of Interests, CSR Awareness and Consistency, Adequate Infrastructure and Technology, Appropriate Performance Measurement System
	[24]

	Manufacturing
	Cogent Business & Management
	Qualitative and Quantitative methods. Covariance-Based Structural Equation Model (CB-SEM).
	External Support, Intangible Assets, Flexibility, Speed ​​and Quality of Innovation. Human Resource Management, CSR Implementation.
	[25]

	Manufacturing
	Frontiers in Environmental Science
	Partial Least Squares Structural Equation Modeling (PLS-SEM)
	Environmental Regulatory Support, Collaboration, Investment in Green Intellectual Capital (GIC), Absorptive Capacity (AC), Commitment to Green Innovation (GI).
	[2]

	Non spesific
	Jurnal Optimasi Sistem Industri
	Quantitative research with a causal approach, Structural Equation Modeling-Partial Least Squares (SEM-PLS).
	Effective Government Support,Collaboration with External Institutions, Continuous Education and Training,  Financial Capacity and Infrastructure.
	[26]

	Industrial
	 International Journal of Advanced Computer Science and Applications
	Descriptive research design, Structural Equation Modeling, SEM, SPSS and AMOS
	Collaboration, Innovation as Competitive Core, Commitment to Continuous Improvement, Effective Resource Management, Appropriate Use of Technology, Capacity for Adaptation, Deep Understanding of the Market
	[27]

	Tourism
	MDPI - Water
	Quantitative and Qualitative narrative descriptive.
	Collaboration with Stakeholders, The Right Investment Approach, Focus on High Value Niche Markets, Adaptability to Crisis, Optimization of Resources, Innovation and Technology. 
	[28]

	Non spesific
	International Journal of Economics and Management
	Exploratory qualitative methods
	Collaboration and Networking, Use of Technology, Operational Flexibility, Market Understanding, Effective Resource Management, Commitment to Sustainability, Training and Development
	[29]

	Food
	Journal of Infrastructure, Policy and Development
	Life Cycle Assessment (LCA), ESG (Environmental, Social, Governance) 
	Stakeholder Engagement, Access to Funding, Management Commitment, Efficient Technology Adoption, Innovation, Effective monitoring system
	[3]

	Non spesific
	Sustainability
	Qualitative methods
	Management Commitment, Internal Competency Training and Development, Use of Data and Analytics from social media to understand market trends.
	[5]

	food, health and beauty
	 
	Qualitative methods
	Characteristics of Technology Providers, Collaboration Between Stakeholders, Appropriate Technology
	[30]

	handicrafts and creative industries
	International Journal of Sustainable Development and Planning
	PLS-SEM (Partial Least Squares Structural Equation Modeling)
	Collaboration with Business Partners, Utilization of Appropriate Technology, Innovation Capabilities, Human Resource Competence, Utilization of Digital Data.
	[31]

	logistics
	Journal of Infrastructure, Policy and Development
	Regression analysis, Testing of relationships
	Close Collaboration, Trust as a Foundation, Development of Shared Culture and Values, Focus on Creating Shared Value
	[32]

	Textile
	Journal of Human, Earth, and Future
	Qualitative Approach, Business Model Canvas
	Collaboration with Stakeholders, environmentally friendly products, Management Commitment, Ability to continuously innovate in design,Use of Appropriate Technology
	[33]

	Non spesific
	Journal of the Knowledge Economy
	Descriptive statistical analysis, Principal Component Analysis (PCA), 
	Knowledge, Intellectual capital utilization, Collaboration, Culture, innovation
	[34]

	Fashion Industry
	Review of Managerial Science
	Qualitative approach
	Partnership collaborations that contribute to SDGs
	[35]

	Manufaktur
	African Journal of Applied Research
	 ISM, MIC MAC
	Government policy, customer pressure, technological and managerial readiness
	[36]

	Agri-food
	Sustainability 
	content analysis, source triangulation
	Partnership collaboration, Customer Education, Innovation and Technology, Policy and Regulation
	[4]



Source: Self-Elaboration

Based on table 2 above, the author will categorize the key success factors which can be seen in table 3. These key factors are divided into 6 dimensions, namely: Economic, Social, Environment, Technology, Organization, and Human.

Economic Dimensions
The economic dimension of sustainability is greatly influenced by the financial stability of SMEs, access to financing is one of the things that can increase the competitiveness and resilience of SMEs in the long term and is able to contribute directly to national economic development in a sustainable and inclusive manner [22]. In addition, SMEs must also be able to demonstrate the importance of brand identity and response to market opportunities, so they are required to have a strong understanding of the market, which is a key component in sustainability [28].

Social Dimensions
An important aspect that is sometimes overlooked is social, where if this is paid attention to it will have a big impact on society, improving reputation and long-term sustainability [37]. Support from local communities plays an important role in driving the success of sustainable practices, which is influenced by community knowledge about the benefits of sustainability, so it is very important to increase community awareness and education as a strategic step [18].
Collaboration is a key point in achieving successful SME development, cross-sector partnership collaboration is a strategic foundation in strengthening SME competitiveness and the success of this collaboration requires effective management, policy support, and strengthening infrastructure, this is intended to ensure long-term sustainability [20].

Environment Dimensions 
The environmental dimension plays an important role in sustainability, environmental policies and regulations as drivers of the integration of sustainable practices. Adaptive, collaborative and contextual policies are needed to accelerate the sustainability transformation by considering the large role of SMEs in the supply chain and the cumulative environmental impacts [4]. The development of environmentally friendly products in SMEs can be carried out in a real way with a sustainable approach by integrating it into the product life cycle. In addition, this integration needs to be supported by innovation, environmental awareness and a planned production strategy [33].

Technology Dimensions
Technological innovation is an important foundation that can help business actors manage resources more efficiently, reduce waste and increase productivity, with the use of technologies such as digital transformation, AI, ICT and data analytics enabling SMEs to collect, analyze and utilize them to support better and more responsive decision making [17]. For SMEs to improve sustainable competitiveness, innovation from technology is needed as a strategic solution. However, SMEs usually face limitations in resources and R&D capacity, so assistance is needed in the form of technology transfer such as assistance in developing new products, improving product standards, digital marketing, and production efficiency [30].

Organization Dimenssions
An organization is an entity that has resources, capabilities, managerial structures, and strategies that play a role in adopting sustainable practices, where the organization is the key to success in adopting sustainable practices, especially in developing countries [18]. The main challenges within the organization are related to capacity and management, there are obstacles related to this such as: lack of skilled workers and less than optimal organizational structure, ineffective coordination between stakeholders, limited financial resources and technological infrastructure [20]. To increase the competitiveness of SMEs sustainably in the current digital era, SMEs also need to have adequate Information and Communication Technology (ICT). Without this, SMEs will have difficulty competing, be slow to innovate and lose dynamic market opportunities [1].
Support the success of information management, knowledge and intellectual capital development in SMEs is influenced by organizational culture, where this organizational culture is included in the context of the SMEs network, namely creating a collaborative culture, being open to learning and encouraging trust between network members so that it can facilitate the creation and exchange of knowledge effectively [34]. In developing or increasing the sustainable competitiveness of SMEs, the main foundation in this sustainability practice requires commitment from management. This must be aligned with business objectives that lead to and apply sustainability practices [3].

Human Dimensions
Competent human resources are an important prerequisite for businesses to be able to adapt to changes such as facing market demands, new technologies and sustainability strategies. SMEs need to collaborate with related companies and institutions to assist in improving the skills and retraining of their human resources [29].
Human resources must have new knowledge because it is one of the strategic assets that drives innovation, increasing competence and how to adapt to market changes, new knowledge enriches human capital (improving skills), structural capital (better systems and processes) and relational capital (strategic partnerships) for the long-term competitiveness of SMEs.

Table 3. Dimensions and factors of sustainable competitiveness of SMEs
	Dimenssion 
	Factors
	Referance

	Economic
	Financial Capacity and Stability
	[22], [26]

	
	Funding and Financial Resources
	[20], [3]

	
	competitive prices
	[21]

	
	Understanding of the Market
	[27],[28], [29], [5]

	Social
	Support from local communities 
	[18], [26]

	
	Collaboration and Patnership
	[20], [23], [26], [27], [28], [29], [30], [31], [32],[33], [34], [35], [4]

	
	Corporate Social Responsibility
	[24],[25], [4]

	
	Relationships with Customers 
	[24]

	Environment
	Environmental Regulatory and Policy
	[2], [22], [36], [4]

	
	environmentally friendly products
	[33]

	Technology
	Technological innovation
	[17], [1], [20], [21], [23], [24], [26], [2], [3], [28], [31], [4], [30], [33]

	
	Technology Sustainability
	[18], [30]

	
	Utilization of Digital Data
	[31], [17]

	
	Appropriate Technology
	[30], [31], [33]

	Organization
	Organizational Capacity
	[18], [23], [27]

	
	Infrastructure
	[26], [20]

	
	Managerial Capacity
	[20], [2], [36]

	
	investment in ICT
	[1]

	
	Organizational Culture
	[23], [32],
[34]

	
	Management Commitment
	[3], [5], [33]

	Human
	Education and Training
	[26], [4], [23], [29]

	
	Human Resources Competency 
	[1], [22], [23], [29], [31]

	
	New Knowladge 
	[19], [34]


Source: Self-Elaboration

Based on table 3, In an effort to achieve organizational goals sustainably, there are various dimensions and factors that must be considered. Based on the results of literature synthesis, there are six main dimensions, namely: economic, social, environmental, technological, organizational, and human resources. Each dimension has supporting factors that contribute directly or indirectly to the success of the organization's strategy and operations.
1.  Economic Dimension
The economic dimension emphasizes the importance of financial strength and market competitiveness in supporting organizational sustainability. Factors such as financial capacity and stability, financial resources, competitive pricing, and market understanding are key to ensuring business continuity and adaptation to market dynamics. ([3],[20]–[22],[26]–[29])
2.  Social Dimension
Social factors reflect the importance of a harmonious relationship between an organization and its social environment. This includes support from the local community, collaboration and partnership, corporate social responsibility (CSR), and good relationships with customers. These social aspects not only enhance the organization's reputation, but also strengthen social acceptance of the organization's existence and activities. ([4],[5],[18],[20], [23]–[35])
3.  Environmental Dimension
Awareness of environmental issues is also an integral part of sustainability. Organizations need to comply with environmental policies and regulations, and develop environmentally friendly products to minimize negative impacts on ecosystems and meet consumer demands for sustainable products. ([2], [4],[22],[33],[36])
4.  Technology Dimension
Technology is an important supporting factor in increasing organizational efficiency and competitiveness. Factors such as technological innovation, technological sustainability, digital data utilization, and appropriate use of technology all play a role in driving digital transformation and increasing organizational capabilities in the industrial era 4.0. ([1]–[4], [17], [18], [20]–[31], [33])
5. Organizational Dimension
The organizational dimension focuses on internal aspects such as organizational capacity, infrastructure, managerial capacity, and strategic investment, all of which support the achievement of long-term goals. Strong internal capabilities enable organizations to manage change, overcome challenges, and innovate sustainably. 
([1],[2], [18],[20],[23],[26],[27],[36])
6.  Human Dimension
The human dimension reflects the importance of developing and managing competent individuals to drive organizational performance and innovation. Important factors in this dimension include education and training, availability and quality of human resources, competence, and new knowledge. Investment in human resource development is the foundation for increasing the competitiveness of the organization in a sustainable manner. ([1],[4],[19],[22],[23],[26], [29],[31],[34])

CONCLUSION
Literature search related to sustainable competitiveness through community empowerment using a search on the Scopus database did not find any direct connection with SMEs. So the discussion related to "Sustainable Competitiveness of SMEs" and "Empowerment of SMEs Community" has its own context. If traced further from the keywords used, these two discussions are related but do not have a direct connection (Figure 5).
Research trends related to "Sustainable Competitiveness of SMEs" and "Community Empowerment in SMEs" in the last 4 years, namely 2021-2024, have seen a significant increase. For the trend in 2025, further conclusions cannot be drawn because the data in writing this article was last taken on March 5, 2025. In the Co-Occurrence analysis, the keywords do not yet have a strong interconnection from the keywords "Community Empowerment" and "Sustainable Competitiveness", this shows that these concepts have not been widely discussed together, where community empowerment in the context of the social dimension has not been given much attention in creating sustainable competitiveness in SMEs.
Community empowerment studies in improving the sustainability of SMEs competitiveness need to be explored further where the impact of this community empowerment will affect the resilience of SMEs and the welfare of the surrounding community in the SMEs environment indirectly will also increase national development, especially for developing countries. This is in line with the results of the key success factors, 6 dimensions must be considered so that SMEs have sustainable competitiveness, namely the dimensions of Economy, Social, Environment, Technology, Organization, and Human Resources.
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